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HOMEOWNERS

As this group knows all too well, homeownership can
be daunting. That's why they turn to online resources
for help managing their household or new purchase.
Whether it's finding a plumber or shopping for new
electronics, homeowners rely on the Web to weigh

their purchasing options.

Match.com users who
EXAMPLES OF identify themselves
OUR HOMEOWNERS: as homeowners in
their profiles

ServiceMagic users
searching for home
improvement or
expansion services

DATA PROFILE

B Declared status or life stage

B Declared interest in or engaged with relevant content

B Demonstrated intent or purchased products and services
B Exhibited lifestyle behaviors

B Active within designated time period
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Regular visitors to
Citysearch who are
searching for home

and garden services
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