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Match.com users who 
assert in their profiles 
that they have at least 
one child

Ticketmaster users who 
purchase tickets to 
family-oriented events

Evite users sending 
invitations to kids’ 
birthday parties

PARENTS

DATA PROFILE
  Declared status or life stage
  Declared interest in or engaged with relevant content
  Exhibited lifestyle behaviors
  Attend certain events

With increasingly hectic schedules, parents rely on the 

Web for everything from family-oriented entertainment 

to buying kids’ clothes and toys. They also stay up on the 

latest trends and get helpful tips from online resources 

such as parenting magazines.

EXAMPLES OF 
OUR PARENTS:


